














If your copy doesn’t use 
humor, you’re not getting 
the results you deserve



Manly Bands



Manly Bands

Add to Cart +196%

Purchases +20%



Manly Bands



Manly Bands

Add to Cart +17%

Purchases +98%



I’m gonna show you...

1. WHY humor affects us



I’m gonna show you...

1. WHY humor affects us
2. WHERE to use humor to best 

effect



I’m gonna show you...

1. WHY humor affects us
2. WHERE to use humor to best 

effect
3. HOW to punch up your copy 

line by line
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Don’t make your reader 
feel like your copy or offer 

is a taskmaster



Unbounce
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Paddy Power
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Mapistry



Mapistry



Look for
patterns + preferences



Great survey questions to ask
● What was going on in your life that led you 

to consider [PRODUCT]?
● How will [PRODUCT] make your life better?
● What would make [PRODUCT] irresistible 

to you?
● Who do you think [PRODUCT] is perfect 

for?





ding ding ding
there it is







Observational humor





Self-deprecating humor



RECAP >
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Manly Bands





1. Show your emotions

2. Piss off your grammar teacher

3. Lead the way







Rockin’ Green





Purple



Customer.io





PooPourri



Warby Parker





Airstory



MeUndies



Soapbox by Wistia











Sumo



SaaSicorn









Girlfriend



Simple abbrevs you can use
● Gonna (going to)
● Sposed to (supposed to)
● Doncha (don’t you)
● Hafta (have to)
● Jelly (jealous)
● Totes (totally)





Who Gives a Crap



RECAP >







TextExpander





Brain.fm







TunnelBear







3CAP >



● You need to use humor — it’s 
science, brah

● Use humor in emails, landing pages + 
microcopy

● Aim for observational and/or 
self-deprecating humor

● Punch up your copy line by line







I’m Lianna Patch,

@punchlinecopy

punchlinecopy.com/learninboundMore fun stuff


